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Research on the influencing factors of
leading users’ innovation and entrepreneurship

ZHOU Jinbo, WEI Hejun
(School of Economics and Management, Guangxi Normal University, Guilin 541006, China)

Abstract: In order to explore the influencing factors of leading user innovation and entrepreneurship, this
study conducted logical regression and one-way analysis of variance on the relevant data of 308 leading
users. The results show that: leading users have a higher patent holding rate and a stronger entrepreneurial
willingness, but limited independent entrepreneurship ability. The three factors of professional category,
family business background, innovation and entrepreneurship competition, together with award-winning
experience have a significant impact on leading user patent research and development, and this impact has
gender differences; the experience of patent adoption by companies has a significant impact on leading user
entrepreneurship.

Key Words: leading users; user innovation; patents; user entrepreneurship; entrepreneurial intention
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