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The gender differences in poor college students’ entrepreneurial
intention and their causes

SU Di, YANG Yingying

(Mental Health Center, Ningxia University, Yinchuan 750021, China;
School of Culture and Tourism, Ningxia University, Zhongwei 755000, China)

Abstract: Exploring the gender differences of poor college students’ entrepreneurial intention and their
causes is an important support for identifying individual advantages and obstacles. A survey of 845 poor
college students found that there were significant gender differences in entrepreneurial intention of poor
college students. Entrepreneurial self-efficacy of poor college students partially mediated the effect of gender
on entrepreneurial intention. Social dominance orientation played a moderating role in this mediation model.
Specifically, there were significant gender differences in entrepreneurial self-efficacy and entrepreneurial
intention among poor college students with low and medium social dominance orientation. However, for
poor college students with high social dominance orientation, there were no significant gender differences.
Key Words: poor college students; entrepreneurial intention; entrepreneurial self-efficacy; social dominance
orientation; gender differences



