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Research on the path of improving open education students’ innovation
and entrepreneurship ability: Taking the Open University of Xinjiang as
an example

GUO Lingling
(Students’ Affairs, The Open University of Xinjiang, Wulumugqi 830001, China)

Abstract: Since 2020, the national open university system of China twice took part in China International
College Students' “Internet + ”” innovation and entrepreneurship competition, and made certain achievements,
then open university innovation and entrepreneurship education has become one of the research focuses. The
research on the path of improving open university students’ innovation and entrepreneurship ability, starting
from the historical promotion process of innovation and entrepreneurship education and the analysis of the
connotation and value of innovation and entrepreneurship education in open university. Based on the survey
data of innovation and entrepreneurship of open university of Xinjiang students in 2021, the distribution
characteristics of high-frequency words with innovation and entrepreneurship projects and willingness to
innovate and entrepreneurship are described and counted. At the same time, taking the frequency of high
frequency of innovation and entrepreneurship projects and the frequency of high frequency of innovation and
entrepreneurship willingness as test variables for Pearson correlation analysis, it finds some problems in the
Open University of Xinjiang, such as lagging teacher education of innovation and entrepreneurship
education, insufficient knowledge transfer, lack of practical care for students, narrow understanding of the
concept of innovation and entrepreneurship and lack of innovation, high entrepreneurial enthusiasm but few
practical entrepreneurial students, etc. This paper puts forward the countermeasures to improve the
innovation and entrepreneurship ability of open university students from two aspects it establishes, one is
from the school level, by clarifying the education concepts of innovation and opening, strengthening
cooperation between universities, optimizing the curriculums, establishing special studios and fostering the
innovative and entreprencurial values. Another is from the student level, proposing countermeasures
according to different groups.
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